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Executive Order

Signed by each new Governor to direct state agencies to attain

10 Goals

Coastal Resource
Protection

Coastal Resource
Sustainable Use
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#10 To promote
informed decision-

making by
maximizing
availability of yp-to-
date information,
technical advice, and
scientific data to all.




New, enforceable
policies in nine areas:

wetlands
public access

coastal hazards
cumulative and
secondary impacts
energy & gov.
facility siting
marine debris
ocean resources
special area
management plans
aquaculture




CSI: $400k FY 2006-2010
Intergovernmental Decision-making
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Description & boundary

Executive Order | Coastal zone map

Staff & policy team

New Five Year Strategy

Virginia CZM is developing strategies to address high priority needs in areas such as
integrated coastal planning, use conflict resolution and managing shorelines to better
prepare for coastal hazards, improve habitat and water quality...

Laws & policies
Goals & accomplishments

Funds, initiatives,
and projects

Coastal Needs Assessment and Strategies (Focus is on Living Shorelines, Coastal
GEMS, Aquaculture Management, Special Area Management Plans)

Grantee quidance and
information
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Geospatial data
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Map/Layer Fact Sheet Tabs Search By Address or Locality Example Address Search
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Results for all Checked Visible Layers:

Commercial Shellfish Aquaculture Sites: 2
Submerged Aquatic Vegetation: 13
Anadromous Fish Use Areas: 6
Chesapeake Bay Dunes: 3
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Mapping Tools:

Pan

Zoom In (by rectangle)
Measure

Select By Rectangle
Select By Point

Select By Point or Rectangle:
Click on a location (Point) or hold

down the left click, drag over an
area, and release (Rectangle) to
select features you wish to know
more about.

A Results Table will appear on the
screen showing the number of
features for each activated (black
and checked) data layer in the
legend.
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Baylor Grounds {public oyster grounds)

In 1694 & massive two-year survey was conducted
throughout State tidal waters to locate and map the
naturally productive oyster beds, rocks, and shoals.
Known as the "Baylor Survey,” these areas are
reserved for public shellfish harvesting and cannot be
leased or used for other purposes. The Baylor Survey
15 still in use, and 15 shown on current oyster planting
ground maps.

Status: This data layer is current as of 2001, Updates are
irreqular,

For more information, please contact:
Marcia Berman

To access this data layer/tool directly, please visit
hitp://rmapntS2 .wetlan.vims .edu/blusinfrafviewsr.htm

WwWhy should we care?

Ecological Walue: Public shelifish grounds, particularly oyster grounds, used to provide ecological
services such as filtering coastal waters of algag and fing sediment, helping to reduce shoreling
erosion by breaking up wave energy before it hit the shore and providing food and habitat for other
sea life. Unfortunately the 3-dimensional oyster reefs of the past and now even the Z-dimensional
oyster "beds” have been severely reduced due to diseases, and over 100 years of heavy
harvesting. Commercial Yalue: Oysters still fetch a high price in the market and are prized items on
restaurant menus. In 1973 the annual oyster harvest in Yirginia was about 4.9 million pounds In
2004 the total harvest was only 23,800 pounds. Social Value: Oysters are still a part of Virginia's
heritage and the independent, hard-warking lifestyle of the waterman is often romanticized. The
oyster continues to be an important part of our cherished holiday meals and local festivals.

Links to find more information:
General Oyster Info
Oyster Landings Data
Urbanna Oyster Festival
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Layer Information:

Brief description of the data
layer

Status: When the data layer
was created or last updated

Direct link to downloadable data
or contributor's Internet
mapping application.

Contact Information

Why should we care?
Ecological, social, and economic
values of the resource.

How is this resource managed?
at local, state, and federal
levels.

Why & how was this 61IS data
created? Links to CZM grants

Future Directions



Coastal Nonpoint Grant: Social Marketing
FY 2005 Task 82 $110,000 + Match = $220,000
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Taste the Checapesks with the region’s  Take a day trip bo the Bay From
berst recipers and cookbooks., ‘Washingbon and its suburbs.,

ROMANTIC SPOTS ¢
Fired restaurants & bars that have joined  Romantic getaways not boo Far from
the Chesapeake Chib to probect the food  homes, where you and a special someons
Ly smrve, can connect with your inner

Chesapaaks,




Regulatory / Science Voluntary

Education

**Conservation™*




Traditional
Marketing

$300 Million "Got
Milk" Campaign
resulted in flat
consumption
because current
behavior and
audience needs
were not
researched.




If Tyra can't
change
behavior, is
there any hope

for Omar of

the Reef and
Seacil the
Seahorse?




4 "P"s of Social Marketing

Product - desired outcome being "sold” (seafood)

Price - what target audience must do to get product
(wait until fall to fertilize lawn)

Place - where product can best reach

communicated to
audience (tell a

story, use humor) Storytelling
1 as Best Practme

target audience (TV, Metro /
stations)
Promotion - how message is /




Social Marketing

Problem: Too much nitrogen causing eventual loss of
seagrass, finfish, and shellfish

Targeted Behavior Change: Don't Fertilize lawn in
the spring - wait until fall

Why: Protect beloved Chesapeake Bay seafood
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IS THE ERA#S. REALLY
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P/ THE CHESAPEAKE BAY, WHERE BLUE CRABS

HAVE BEEN RAPIDLY DISAPPEARING.
S0 SKIP THE LAWN FERTILIZER UNTIL FALL.

THE LUNCH YOU SAVE MAY BE YOUR D'WN.
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NO APPETIZERS
WERE INJURED IN THE
MAKING OF THIS LAWN.&=5




Play TV Ads




Questions?




